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Danube Cultural Promenade  
& DANUrB brand  
 

1. THEORETICAL INTRODUCTION TO THE DANUrB BRAND BOOK1 

In the DANUrB project one of our main goals was to find common tracks, living and forgotten/or 

hidden remnants of cultural heritage in the DANUrB countries, which can be re-discovered and 

activated for regional identity and brand building, as well as local and community development. 

Regional branding is an umbrella term, strongly related to social capital, regional networking and 

development. This is a connection between the individual and collective reputation, a collaborative 

interaction of local stakeholders in quality based, value adding, regional identity strengthening 

institutionalized activities. Brand is a multidimensional, complex physical and metaphysical 

phenomenon, special mixture of physical characteristic, features and symbolic values, 

differentiating a “product” from the others. Branding plays a key role in the sustainability of heritage. 

The brand conveys the value of heritage to people and the necessity to sustain it for  the benefit of 

future generations. It triggers positive emotions and behaviours in the visitor, as an essential aspect 

of sustainable heritage management and for the benefit of the local population. 

When we speak about place (a very special “product”), city and regional brand, this phenomenon 

is  strongly related to place identity, image, belonging, loyalty, reputation and most importantly 

quality in local production and services. Regional branding is a connection between the individual 

and collective reputation, a collaborative interaction of local stakeholders in quality based, value 

adding, regional identity strengthening institutionalized activities – such as regional product and 

service branding and labelling – an important tool for local/regional development and community 

building. It is very important that all the interested stakeholders, - be it public and private, 

governmental and non- governmental - participate in the regional branding process, even with their 

many folded, and many times colliding interests. The most important participants are the local 

residents, being producers and consumers at the same time of the brand, representing the values, 

norms, ethics, behaviour, the very specificity of their cultural identity to the “outsiders”, providing 

the “spirit of the place”. Those place/city and regional brands are successful in long run, which 

represent a consensual and strategic view of all the interested parties and stakeholders, which 

represent both the millennia old cultural heritage and the everyday life of the local community. One 

of the most important elements of the process is the internal acceptance of the brand, the ability 

and capacity of the regional stakeholders to cooperate with each other, that is creating trust based 

social capital and networks. 

External, artificial, top-down place and regional branding will not be successful. As the “outsiders”, 

visitors can easily feel the “spirit of the place”, the strong loyalty, belonging, identification with the 

place, local culture and community, thus realizing the authenticity of branding and able to 

                                                   

 

1 Written by Annamaria Orban, PhD, associate professor at the BME Department of Sociology and 
Communication, and researcher at the BME Department of Urban Planning, founder, chief researcher and 
motivator of the DANUrB project. Published as „Duna menti kulturális örökség, identitás, branding” (Danube 
cultural heritage, identity, branding), In METSZET, 2019/3, pp.64-65. 
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distinguish between the “fake” and real one. Brand and branding are much more, than logos and 

slogans! Finally, cooperative, institutionalized regional brand governance and policy are as much 

important elements for long run success and durability as building and creating regional brands. 

This needs time and energy consuming careful preparation, a democratic representation of all 

interested and actively participating stakeholders (e.g. avoiding hegemonic participants), at the 

same time setting up – or selecting from the members – a consensually accepted coordinating and 

institutionalized organization for operational regional brand governance and management. 

Local-cultural – or it could be called territorial – identity is attachment, devotedness, self-awareness 

and ideally, a proudness of the local culture, in its many- folded and multidimensional meaning. As 

culture has both tangible and intangible elements: in the first group, we could mention the human 

made artifacts from the Roman fortresses and aqueducts to modern industrial built heritage, while 

in the second values, norms, traditions, religions, folk arts and crafts etc. of the community. 

Therefore, being aware of the cultural richness of the locality, to realize that there are similar 

communities inheriting the same cultural capital from their ancestors, moreover, to nurture solidarity 

with them on a network basis, empowers these communities both in socio-cultural and economic 

sense. 

We think that in Central and Eastern Europe, sharing common historical background and legacy of 

the Roman, Ottoman and the Habsburg Empire, in the form of different kinds of tangible and 

intangible cultural capital along the Danube – e.g. built heritage and memories of the Roman, 

Ottoman or Habsburg Empire; ancient agro- industrial traditions, like viniculture, fishing, or 

shipping; tales, folk songs and traditions – kept and transferred through many generations can be 

a basis for local and, preferably regional identity, brand building and even development with the 

help of network-based cultural economy initiatives. Cultural economy is where cultural identity is 

used to localize economic control over resources in order re-valorize the place, strategies to 

transform the local knowledge into resources available for the locals. 

During the three year DANUrB research project – based on various (quantitative and qualitative) 

research methods and project activities – we have learnt that many settlements in the transitory, 

post-socialist DANUrB countries are struggling with economic and social depression, decreasing 

population, dismantling societies, lost and abandoned productions facilities, infrastructure, all 

signalling the shrinking city (region) and peripherical position phenomenon. On the other hand, we 

have also realized that the Central and Lower Danube region is very rich both in natural – 

landscape, agricultural potential etc.– and (forgotten) cultural resources, be it tangible or intangible. 

Today in the era of rapid globalization, technological change, commodification and uniformization, 

we could say that identification with a locality, being aware of the past history, traditions, knowledge, 

moreover re-using the locally based knowledge and cultural heritage e.g. in cultural economy 

through regional networking can be an advantageous strategy for survival and even development. 

There are many “best or good practice” examples in the EU countries, France, Ireland, the 

Netherlands etc…, that local communities, with strong identity and attachment to their heritage, 

e.g. local food and gastronomy could turn their “peripheral backwardness” to advantageous, 

developmental asset, in the form of “slow economy” local traditional restaurants, farm inns, food 

festivals under a regional brand umbrella attractive to internal and external tourists and boosting 

their local economy. For instance, in the DANUrB project our Austrian partners presented another 

good practice of regional branding of the UNESCO World Heritage listed Wachau region – well 

known from her viniculture and apricot based local specialities production –, from whom the other 
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transitory partner countries can learn the local development, branding and quality assurance 

methods. 

   

As one of the final results of the DANUrB project we have found many common features and traces 

in the Danube cultural heritage, both tangible and intangible elements, which could be strong pillars 

of a Danube regional identity and branding process, based on the earlier mentioned DANUrB 

stakeholder cultural networking. In this project we discovered the regional identity building cultural 

elements, moreover started some project activities, such as revitalizing the international Danube 

Days between 2017-2019 in many DANUrB settlements (Paks, Ráckeve, Komarno, Calafat etc…), 

twin cities (e.g. Esztergom-Párkány/Sturovo), with all the necessary communication and branding 

elements (logo, standardised placards etc..) which can be a basis for future DANUBE/DANUrB 

reginal branding. Also, we have found common tracks in the Danube cultural heritage, important 

local and regional stakeholders who could be connected for regional networking and brand building 

e.g. with the help of the Platform. There any many non-used potentials in the explored DANUrB 

network already, therefore in the future, we would like to make really working cooperation projects 

inside the Platform, but open for any “newcomers”. 
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2. DANUBE CULTURAL PROMENADE AND BRAND 

The aim of DANUrB project is to create a comprehensive spatio-cultural network, the DANUBE 

CULTURAL PROMENADE (DCP), 

▪ connecting heritage sites along the river,  

▪ unifying these into one TOURISM DESTINATION BRAND (Danube Urban Brand),  

▪ by offering themed routes and  

▪ developing opportunities that can increase the number of visitors and can prolong their stay 

in the region.  

The result of this development process provides a better access to cultural heritage for locals and 

visitors. It will also provide a better economic output based on increased interest of visitors, 

additional employment and work better towards sustainability of the area as a whole. 

This Strategic Document furnishes the stakeholders with tools to create heritage valorisation 

projects which as part of the Promenade will enforce the Brand as well.  

→ The Danube Urban Brand connects the efforts of every stakeholder willing to act for more 

attractive and liveable towns by the Danube. It also gives an umbrella to all of these efforts.  

→ The Danube Cultural Promenade essentially is a network of stakeholders and heritage 

assets being actively involved in the valorisation of the Danube valley as a living and 

attractive cultural space. 

The following chapters introduce and discuss the core meaning of these concepts and the main 

steps of how to implement them. Finally it gives a precise categorization to follow for all heritage 

valorisation projects along the Danube.  

3. DANUBE URBAN BRAND 

The DANUrB project aims to find common themes, living and forgotten/or hidden remnants of 

cultural heritage in the towns of the Danube valley. These heritage items are to be re-discovered 

and activated for regional identity and brand building, as well as for local and community 

development.  

Brand  

is a multidimensional, complex physical and metaphysical phenomenon, special mixture of physical 

characteristic, features and symbolic values, differentiating a ‘product’ from the others.  

City and regional brand 

The place is a very special “product”. City and regional brand, this phenomenon is  strongly related 

to place identity, image, belonging, loyalty, reputation and most importantly quality in local 

production and services 

Branding plays a key role in the sustainability of heritage. The brand conveys the value of heritage 

to the people or ‘consumers’ and it is necessary to sustain this value for the benefit of future 

generations. The brand triggers positive emotions and behaviours in the visitors, which are 

essential components of sustainable heritage management. The use of the brand can also have a 

positive contributions to the local population. The brand suggests that there are certain quality 

standards applied for every component of the brand.  
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Regional branding is an umbrella term, strongly related to social capital, regional networking and 

development. It is a collaborative interaction of local stakeholders. They join forces in quality based, 

value adding, regional identity strengthening institutionalized activities such as regional product 

and service branding. Regional branding, therefore is an important tool for local/regional 

development and community building. 

Local cultural identity is represented in the attachment, devotedness, self-awareness and ideally, 

in being proud of local culture. Local cultural identity has therefore a many-folded and 

multidimensional meaning. Culture has both tangible and intangible elements.  

Sharing the common historical background and legacy of the Roman, Ottoman and the Habsburg 

Empire, or of the turbulent periods of the 20th century formed different kinds of tangible and 

intangible cultural capital along the Danube. Most of this heritage has been preserved and passed 

on over many generations. This can be a basis for local and, preferably regional identity and brand 

building. As a next phase this common shared legacy can be further utilized with the help of 

network-based cultural economy initiatives. In our understanding cultural economy means that 

cultural identity is being used to keep economic control over heritage resources at local level. This 

approach can re-valorize the place, can result in strategies aiming at the transformation of local 

knowledge into local resources. 

Many settlements in the transitory, post-socialist DANUrB countries are struggling with economic 

and social depression, decreasing population, dismantling societies, lost and abandoned 

productions facilities, infrastructure. These characteristics are signalling the shrinking city (region) 

and peripheral position phenomenon. On the other hand, the Central and Lower Danube regions 

are very rich both in natural – landscape, agricultural potential, etc.– and (forgotten) cultural 

resources, either tangible or intangible.  

We are living in the era of rapid globalization, technological change, commodification and 

uniformisation. Rediscovering local identity, being aware of the past and traditions, moreover re-

using the local knowledge and cultural heritage can be an advantageous strategy for survival and 

even development. This can result e.g. in cultural economy development through regional 

networking. There are many relevant ‘best or good practices’ in the EU countries such as France, 

Ireland, the Netherlands. Local communities with strong identity and attachment to their heritage, 

e.g. to local food and gastronomy could turn their “peripheral backwardness” to an advantageous 

asset. One relevant example is the concept of ‘slow food’. It capitalizes on local traditional 

restaurants, farm inns, food festivals under a regional umbrella brand attractive to domestic as well 

as to international visitors. Slow food schemes developed and delivered consistently with the 

concept can boost the local economy. One of the best practices introduced by the DANUrB project’s 

Austrian partners discusses the regional branding approach of the UNESCO World Heritage listed 

Wachau region. The areas is well known for its viniculture and apricot based local specialities 

production. Other areas can all learn from how to plan and implement local economic development, 

branding and quality assurance. 

The DANUrB project revealed many common features and traces of the Danube’s common cultural 

heritage. These tangible and intangible items could become strong pillars of a Danube regional 

identity and branding process, based on DANUrB stakeholder network. In DANUrB regional identity 

building cultural elements were discovered. Some project activities were also launched. The 

revitalization of the international Danube Days between 2017-2019 took place in many DANUrB 

partner settlements (Ráckeve, Komarno, Calafat etc.…), in twin cities (e.g. Esztergom-
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Párkány/Sturovo). The project provided all the necessary communication and branding elements 

(logo, standardised placards etc.). These experiences and tools can be utilised in the future 

DANUBE/DANUrB regional branding process.  

The project identified important local and regional stakeholders that with the help of the Platform 

could be connected for regional networking and for brand building, constituting the Danube Cultural 

Promenade. The DANUrB tours and routes are integrated into the PocketGuide app. Other possible 

cultural routes are to be initiated based on the heritage the project mapped. These routes can be 

core products under the DANUrB Brand. 

Proposal for the visual image of the DANUrB badges 

 

Only if the Danube Cultural Promenade was started to be implemented the real work of defining 

the Danube Urban Brand can start. This Brand would add significantly to the identity and 

attractiveness of the Danube valley as a tourism destination. 

4. PROMENADE (& REGIONAL IDENTITY) 

The Danube Cultural Promenade (DCP) is an existing network held together by DANUrB.  It also 

is a future vision to be implemented on the basis of the recommendations this strategic document. 

Today, the DCP has two main components. First, it is a catalogued network of cultural heritage 

items related to the Danube towns. Second it enlists the stakeholders from these towns that aim to 

use this heritage to increase their local possibilities under the global umbrella what the Danube is.  

By applying the recommendations of this Strategic Document, the stakeholders bring the vision of 

the DCP alive. The integrated experiences from the Good Practices show the potentials of this 

vision, inspiring and testing many of the valorization tools used by this document.  

There are stakeholders that already have made great projects supporting tourism development. 

Still, these developments and initiatives aimed primarily at increasing the wellbeing of local 

communities. The goal is to have a rich network of such projects, initiated by many of DANUrB 

stakeholders. This way the vision of the Danube Cultural Promenade will come to live and will live 

to its real potentials. As a result local communities will have livelier heritage assets, better utilised 

Danube shores and improved local identities. Besides, the network of such projects will make many 

of the now peripheral Danube regions integrated into a global Danube destination. This will result 

in a cultural community of world-class initiatives held together by the distinguished Danube Urban 

Brand.  
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4.1. THE MAIN BENEFITS 

Valorising cultural resources has a direct impact to every aspect of wellbeing, its effect appears 

at local and interregional scale, local communities and visitors also benefit from it. The main 

benefits are as follows: 

 

local communities 

and stakeholders  

Danube Urban Brand  

▪ A better international and national visibility and awareness, 

especially in cultural and tourism related circles 

▪ The possibility of attracting more day visitors as well as more 

overnight tourists 

▪ To be part of themed tours and routes along the Danube 

▪ Tto be acknowledged as partners of the developing Danube 

tourism destination  

Danube Cultural Promenade  

▪ An ever-extending knowledgebase helping to avoid failures and 

difficulties in the development of culture related projects, and 

helping to implement projects more effectively 

▪ Access to an up-to-date, self-expanding database on the heritage 

assets available for unique projects 

▪ An easy way to find related international partners in larger-scale 

projects 

▪ Stronger local identity related to the Danube, stronger self-

consciousness 

 

visitors and tourists 

 

Danube Urban Brand  

▪ They can find 'real' experiences and ‘sense of place’ when 

travelling  – which are defined by cultural and heritage sights, 

stories, traditions and services built on local resources. 

▪ Regional identities connected to the Danube help guests mapping 

and understanding local heritage. 

▪ It foster economic activity by creating the critical mass for services 

and products. 

Danube Cultural Promenade 

▪ Tourists appreciate local environments, cultural sites and 

activities. 

▪ Creating linear attractions built on heritage sites and atmosphere 

for visitors. 

▪ The Danube promenade with well-defined stations and spots can 

be visited and appreciated by different kind of visitors 

encouraging getting more active physically 

To achieve the goal of this vision and to implement the Danube Cultural Promenade, every initiative 

dealing with the valorisation of the Danube and its heritage should stay in close contact with each 
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other.  These initiatives should continuously learn from each other. They should take every 

possibility to cooperate in interregional cooperation projects such as EU projects, tourism related 

alliances, common branding activities and personal communications through mutual visits. Such 

cooperation will lead to better networking resulting in a more tangible DCP. The cooperation aims 

at connecting heritage projects and sites in themed routes (e.g. the likes of presented in the 

PocketGuide App), or applying similar design principles in riverside spaces. In order to achieve 

this, stakeholders interested in the development of their cultural assets and Danube related 

possibilities should follow the main principles of this strategic document, and use the tools 

developed by DANUrB, e.g. the on-line Platform. 

4.2. CATEGORIZATION - GENERATING IDENTITY ON REGIONAL SCALE 

The main concept connecting projects willing to 

participate in the regional and interregional cooperation 

initiated by DANUrB is that cultural heritage of the Danube 

constitutes common, well understandable, unique and 

authentic cultural categories. These appear all along the 

Danube producing similar, but still unique heritage 

products. These shared values connect the heritage, 

making the Danube valley an integrated cultural and 

tourism destination. They create the foundations of a 

common Brand, and most importantly connect people 

along the Danube as a cultural community. The evaluation 

process for selecting and evaluating the heritage applied 

the following 3 approaches: space (collection and 

systematization of data based on space), local importance 

(systematization of data based on the local importance of 

heritage asset) and categorization (Categories for 

heritage items are based on the DANUrB Matrix).  

The DANUrB Matrix has an additional objective: to find 

new synergies and similarities of heritage that: 

▪ has relevance in different scales and contributes 

to the Cultural Promenade as well as to the 

possible local interventions 

▪ has relevance in more than one participating 

country 

▪ can contribute to local tourist products (e.g. 

audiotours) or to the local valorisation activities of 

the municipalities. 

The objective of defining the Matrix was to have a 

common system of data categorization that is dissimilar 

to the traditional heritage categories and looks at the 

heritage items based on their relation to the Danube. With 

this approach altogether four main categories of the 

MATRIX were defined. Inside these clusters a number of 

 

In the matrix, the entire collected heritage and 
all regions are processed, this is a smaller detail 
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48.211662 16.372461 Vienna, Austria antiq

uity

arch

eolo

milit

ary

01_VIENNA_02_Danube Island Danube Island (Donau Insel) 48.22982 16.40773 Vienna, Austria islan

d

river

bank

recre

ation

natu

re

01_VIENNA_03_Flac towers Flac towers (Flakturme) 48.225745 16.373372 Vienna, Austria XX 

cent

milit

ary

recre

ation

01_WACHAU_01_Wachaubahn Wachaubahn (Local touristic train 

line)

48.408752 15.604756 Wachau, Austria indu

strial

river

bank

view

point

01_WACHAU_02_Wachau Zones Wachau Zones 48.395532 15.520034 Wachau, Austria medi

eval 

baro

que

XIX 

cent

urba

n 

cultu

ral 

lege

nds 

01_WACHAU_03_Marillengaerten Marillengaerten (Apricot Orchards) 48.364669 15.432173 Wachau, Austria gard

en

lege

nds 

gastr

ono

even

t

01_WACHAU_04_Terraces Terraces 48.363515 15.413858 Wachau, Austria view

point

gard

en
wine

gastr

ono

01_WACHAU_05_Heurigen Heurigen 48.403304 15.581581 Wachau, Austria view

point
wine

lege

nds 

gastr

ono

01_WACHAU_06_Marilllenfest Marilllenfest and Marillenkirtag 

(Apricots Festival)

48.365718 15.413844 Wachau, Austria lege

nds 

gastr

ono

even

t

01_WALLSEE-SINDELBURG_01_Fort Fort LOCUS FELICIS 48.167222 14.715833 Wallsee-Sindelburg antiq

uity

arch

eolo

milit

ary

01_WILHERING_01_Hirschleiten Hirschleitengraben 48.307242 14.224788 Wilhering antiq

uity

arch

eolo

milit

ary

view

point

natu

re

01_ZEISELMAUER_01_Fort Fort CANNABIACA 48.32907 16.17718 Zeiselmauer antiq

uity

urba

n 

arch

eolo

milit

ary

01_ZWENTENDORF_01_Fort Fort ASTURIS 48.346389 15.889444 Zwentendorf antiq

uity

arch

eolo

milit

ary

02__STU: Bratislava-Esztergom
02_ALMASFUZITO_01_housing_estate Housing estate Nagykolonia in 

Almasfuzito

47.734587 18.217601 Almasfuzito, Hungary socia

lism

urba

n 

cultu

ral 

02_KOMARNO_01 _island Elizabeth Island 47.752422 18.129369 Slovakia, Komárno, 

island

ship

ping

islan

d

gard

en

02_KOMARNO_02 _tree allee Plane Tree Allée 47.754395 18.120358 Slovakia, Komarno, 

Elisabeth Island, Plane 

islan

d

river

bank

gard

en

02_KOMARNO_03 _Beothy villa Beöthy Villa 47.754373 18.115123 Slovakia, Komarno, 

Elizabeth Island, 

XIX 

cent

cultu

ral 

islan

d

02_KOMARNO_04 _Jokai filagoria Jókai Filagoria 47.754838 18.114878 Slovakia, Komarno, 

Elizabeth Island, 

XIX 

cent

cultu

ral 

islan

d

gard

en

02_KOMARNO_05 _city cemetery City Cemetery 47.763237 18.114972 Slovakia, Komarno, 

Cintorinsky rad

cultu

ral 

gard

en

lege

nds 

02_KOMARNO_06 _jewish cemetery Jewish Cemetery 47.764266 18.112860 Slovakia, Komarno, 

Golden Man Street 1 - Ul. 

cultu

ral 

gard

en

lege

nds 

02_KOMARNO_07 _park Anglia Park Anglia 47.755116 18.129602 Slovakia, Komarno, 

Vnútorná Okružná Street

XX 

cent

milit

ary

gard

en

02_KOMARNO_08 _Lehar park Lehars`Park 47.757091 18.123822 Slovakia, Komarno, 

Lehárova Street

artis

tic 

gard

en

lege

nds 

02_KOMARNO_09 _Stefanik park Park of M. R. Štefánik 47.759382 18.126613 Slovakia, Komarno, 

Square of M. R. Štefánik 

artis

tic 

gard

en

lege

nds 

02_KOMARNO_10 _Jokai extinct 

garden

Jókai`s extinct garden 47.755468 18.112179 Slovakia, Komárno, 

Platanová aleja

cultu

ral 

unus

ed

islan

d

gard

en

lege

nds 

02_KOMARNO_11 _clinic Former clinic 47.757209 18.129834 Slovakia, Komarno, 

Square of gen. Klapka 

XIX 

cent

cultu

ral 

02_KOMARNO_12  _church Franciscan church of the heart of God 

with areal

47.759527 18.132813 Slovakia, Komarno, 

Frantiskanov street 

baro

que

milit

ary

religi

ous

lege

nds 

02_KOMARNO_13_ church Church of St.Rozalia 47.763279 18.131059 Slovakia, Komarno, 

Square of St. Rozalia 

baro

que

religi

ous

lege

nds 

02_KOMARNO_14_ street Pohranicna street 47.759400 18.129853 Slovakia, Komarno, 

Pohranicna street (ulica)

urba

n 

publi

c 

02_KOMARNO_15 _county house County House with areal (garage) and 

historical park

47.758523 18.126972 Slovakia, Komarno, 

Zupna street (ulica) 

XIX 

cent

urba

n 

cultu

ral 

gard

en

02_KOMARNO_16 _factory Former ammunition factory 47.750953 18.141143 Slovakia, Komarno, 

Elektrarenska 

milit

ary

unus

ed

indu

strial

islan

d

view

point

02_KOMARNO_17 _housing complex Housing complex 47.757647 18.131870 Slovakia, Komarno, 

Vnutorna okruzna 13-19

socia

lism

urba

n 

cultu

ral 

islan

d

02_KOMARNO_18 _tank Historical tank with park 47.762615 18.124825 Slovakia, Komarno, 

Petöfiho street (ulica)

XX 

cent

unus

ed

towe

r

gard

en

lege

nds 

02_KOMARNO_19 _hotel Hotel 47.756767 18.123677 Slovakia, Komarno, 

Dunajske nabrezie 13-14

XIX 

cent

cultu

ral 

unus

ed

02_KOMARNO_20 _church Orthodox Church of the Most Holy 

Theotokos

47.757945 18.123538 Slovakia, Komarno, 

Palatínova 32

baro

que

religi

ous

artis

tic 

lege

nds 

02_KOMARNO_21 _harbour Harbour 47.755941 18.124404 Slovakia, Komarno, 

Dunajske nabrezie

ship

ping

river

bank

02_KOMARNO_22 _old shipyard Old Shipyard - Skoda Shipyard 47.753699 18.123378 Slovakia, Komarno, 

Platanova alej

XIX 

cent

XX 

cent

ship

ping

indu

strial

islan

d

view

point

02_KOMARNO_23 _new shipyard Slovakia Shipyard Komarno - New 

Shipyard Komarno

47.761340 18.102522 Slovakia, 

Komarno,Rolnickej skoly 

socia

lism

cont

emp

ship

ping

indu

strial

02_KOMARNO_24_ fortress Fortress complex of Komarno 47.752756 18.138315 Slovakia, Komárno, 

Elektrárenská cesta, 945 

baro

que

XIX 

cent

urba

n 

milit

ary

islan

d

view

point

lege

nds 
x

02_KOMAROM_01_Brigetio Excavations of Brigetio 47.734135 18.197931 Hungary, Komarom antiq

uity

urba

n 

arch

eolo

milit

ary

02_KOMAROM_02_folk-songs Folk songs related to Komarom and 

the Danube

47.73576 18.15296 Hungary, Komarom artis

tic 

lege

nds 

02_KOMAROM_03_bridge The Elisabeth Bridge between 

Komarom and Komarno

47.751111 18.120556 Hungary, Komarom XIX 

cent

XX 

cent

bridg

e

02_KOMAROM_04_spa Thermal spa in Komarom 47.743624 18.129977 Hungary, Komarom XX 

cent

socia

lism

recre

ation

02_KOMAROM_05_fortifications The fortifications of  Komarom 47.73576 18.15296 Hungary, Komarom baro

que

milit

ary

02_KOMAROM_06_tumbler Pigeon breed Komorner Tumbler 47.73576 18.15296 Hungary, Komarom lege

nds 

02_KOMAROM_07_island St Paul's Island 47.752882 18.032765 Hungary, Komarom islan

d

natu

re

fishi

ng

02_KOMAROM_08_1848 The memory of the Revolution and 

War of Independence of 1848-49

47.73576 18.15296 Hungary, Komarom XIX 

cent

milit

ary

lege

nds 

02_KOMAROM_09_horse-towage Carters and horse towage 47.73576 18.15296 Hungary, Komarom milit

ary

lege

nds 

02_KOMAROM_10_fishing Fishing in the Danube 47.73576 18.15296 Hungary, Komarom fishi

ng

lege

nds 

02_KOMAROM_11_railroad_gates Railroad gates at Szony 47.735652 18.176702 Hungary, Komarom indu

strial

lege

nds 

02_KOMAROM_12_turks The memory of Ottoman presence in 

Szony and around Komarom

47.73576 18.15296 Hungary, Komarom otto

man

milit

ary

lege

nds 

02_KOMAROM_13_festival Komarom Days festival in Komarom 

and Komarno

47.73576 18.15296 Hungary, Komarom artis

tic 

even

t

02_NESZMELY_01_wine_culture Wine culture in the village of 

Neszmely

47.7329 18.3451 Hungary, Neszmely gard

en
wine

gastr

ono

02_NESZMELY_02_boat_museum Open-air riverboat museum in 

Neszmely

47.736788 18.355027 Hungary, Neszmely cultu

ral 

ship

ping

river

bank

lege

nds 

02_STUROVO_01 _former station Former lagging station - gallery and 

cinema

47.798585 18.723652 Slovakia, Štúrovo, 

Hlavná 122/6

XX 

cent

cultu

ral 

indu

strial

02_STUROVO_02 _train station Train station 47.799462 18.678967 Slovakia, Štúrovo, 

Železničný rad

XIX 

cent

indu

strial

02_STUROVO_03 _school School building 47.798801 18.702511 Slovakia, Štúrovo, 

Komenského 99

XX 

cent

cultu

ral 

unus

ed

02_STUROVO_04 _church Church of St. Imrich with calvary and 

area

47.799745 18.723560 Slovakia, Štúrovo, 

Square of St. Imrich 

baro

que

religi

ous

02_STUROVO_05 _presentation of 

fortress

Historical presentation of Parkany´s 

fortress

47.798283 18.724668 Slovakia, Štúrovo, 

Széchenyiho

otto

man

milit

ary

lege

nds 

02_STUROVO_06 _waterfront Waterfront of Danube with park 47.798261 18.727211 Slovakia, Štúrovo, 

Námestie slobody 

cultu

ral 

river

bank

view

point

gard

en

02_STUROVO_07 _Riparian 

vegetation

Riparian vegetation along Danube 47.817936 18.740143 Slovakia, Štúrovo, 

flooded part along the 

river

bank

recre

ation

natu

re

02_STUROVO_08 _Small bay Small bay 47.790320 18.722661 Slovakia, Štúrovo, 

Jesenského Street

ship

ping

river

bank

recre

ation

natu

re

02_STUROVO_09 _Historical 

cemeteries 

Historical cemeteries 47.797263 18.720532 Slovakia, Štúrovo, Szent 

István Street

milit

ary

lege

nds 

02_STUROVO_10 _Oldest street Oldest street 47.799830 18.723383 Slovakia, Štúrovo, 

Sobieskeho Street

baro

que

XIX 

cent

urba

n 

publi

c 

02_STUROVO_11 _Main Street Main Street 47.798169 18.724396 Slovakia, Štúrovo, Main 

Street

XIX 

cent

urba

n 

publi

c 

02_STUROVO_12 _Plane trees Plane trees at the Main Street 47.798364 18.723961 Slovakia, Štúrovo, Main 

Street

urba

n 

gard

en

02_STUROVO_13 _Historical vineyard 

site 

Historical vineyard site 47.804001 18.691087 Slovakia, Štúrovo
wine

02_STUROVO_14 _Horse-chestnut 

trees 

Horse-chestnut trees at the 

Bridgehead

47.796135 18.725539 Slovakia, Štúrovo, 

Predmostie

urba

n 

gard

en

lege

nds 

02_STUROVO_15 _Yew tree Yew tree in Štúrovo 47.799343 18.711401 Slovakia, Štúrovo, 

Komenského Street 18

gard

en

02_STUROVO_16 _Market of Simon 

and Juda

Market of Simon and Jud 47.799092 18.719014 Slovakia, Štúrovo, 

Hlavná

lege

nds 

gastr

ono

even

t

02_STUROVO_17 _Aquaphone Aquaphone 47.79592 18.726599 Slovakia, Štúrovo, 

Námestie Slobody

artis

tic 

lege

nds 

even

t

02_STUROVO_18 _Bridge guard Bridge guard 47.795692 18.727198 Slovakia, Štúrovo, Most 

Márie Valérie

artis

tic 

lege

nds 

even

t

02_STUROVO_19_ Kurta Szoknya Kurta Szoknya - Traditional costume 47.799092 18.719014 Slovakia, Štúrovo 

surrounding villages: 

lege

nds 

arts 

& 

02_STUROVO_20_ Vinicultural district Vinicultural district of Sturovo 47.790588, 18.604348 Slovakia, Štúrovo gard

en
wine

lege

nds 

02_STUROVO_21 _Parkan battle Parkan battle 47.804688 18.690324 Slovakia, Nána 1519 milit

ary

lege

nds 

02_STUROVO_22 _ former savings 

bank

Former savings bank 47.798455 18.724371 Slovakia, Štúrovo, 

Hlavná 353/2

XIX 

cent

cultu

ral 

02_STUROVO_23 _Former building of 

court

Former building of district court 47.799747 18.722938 Slovakia, Štúrovo, 

Námestie sv. Imricha

XIX 

cent

cultu

ral 

unus

ed

02_STUROVO_24   _old swimming 

pool

Old swimming pool Vadas 47.799615 18.72591 Slovakia, Štúrovo, 

Námestie slobody 15/15

socia

lism

recre

ation

02_STUROVO_25 _archaeological site 

of Sturovo 

Archaeological site of Sturovo and its 

surroundings

47.781715 18.695783 Slovakia, Štúrovo, 

Industrial district near 

prehi

stori

medi

eval 

arch

eolo

02_STUROVO_25_Bridge of Maria 

Valeria

Bridge of Marie Valeria 47.795408 18.72926 Slovakia, Štúrovo, Most 

Márie Valérie

XIX 

cent

XX 

cent

bridg

e

lege

nds 

arts 

& 

02_SUTTO_01_limestone Quarrying and processing limestone 

in Sutto

47.75675 18.44145 Hungary, Sutto artis

tic 

indu

strial

lege

nds 

arts 

& 

02_TAT_01_islands Tati-islands on the Danube at Tat and 

Esztergom

47.754083 18.643611 Hungary, Tat islan

d

natu

re

03__BME: Esztergom – Ráckeve
03_Dunakanyar _01_Dunabogdany 

beach

Dunabogdany Danube beach and 

connected area

47.796630 19.034181 Hungary, Dunabogdany beac

h

view

point

gard

en

03_Dunakanyar _02_Visegrad North 

Gate

Visegrad North Gate area 47.793251 18.973900 Hungary,Visegrad, Fo 

street. 2-8.

urba

n 

publi

c 

03_Dunakanyar _03_Visegrad ferry 

port area

Visegrad ferry port area 47.786412 18.966834 Hungary, Visegrad, Rev 

str.

ship

ping

river

bank

03_Dunakanyar _04_Szob Danube 

beach

Szob Danube beach 47.815221 18.863681 Hungary, Szob, Rev str. beac

h

view

point

gard

en

03_Dunakanyar _05_Szob Danube 

Promenade

Szob Danube Promenade 47.815121 18.866967 Hungary, Szob, Szechenyi 

setany (promenade)

urba

n 

river

bank

view

point

gard

en

03_Dunakanyar _06_Luczenbacher 

mansion

Szob Luczenbacher mansion 47.815618 18.866259 Hungary, Szob, Szechenyi 

setany (promenade)

baro

que

XIX 

cent

religi

ous

cultu

ral 

unus

ed

view

point

03_Dunakanyar _07_Szob Zilahy 

mansion

Szob Zilahy mansion 47.815236 18.871704 Hungary, Szob, Zilahy L. 

u. 10.

XIX 

cent

cultu

ral 

view

point

03_Dunakanyar _08_Szob Calvary Szob Calvary 47.814690 18.878538 Hungary, Szob, Kalvaria 

street

XIX 

cent

religi

ous

artis

tic 

publi

c 

view

point

03_Dunakanyar _09_Szob 

Luczenbacher’s

Szob the chapel and the history of 

Luczenbacher family

47.819498 18.868375 Hungary, Szob, Ady 

street

XIX 

cent

religi

ous

artis

tic 

gard

en

03_Dunakanyar _10_Szob Borzsony 

Museum 

Szob Borzsony museum 47.817691 18.866411 Hungary, Szob, Szt Laszlo  

street 10.

arch

eolo

artis

tic 

cultu

ral 

lege

nds 

03_Dunakanyar _11_Szob forest 

railway 

Szob-Nagyborzsony forest railway 

and the railway station area

47.821688 18.860813 Hungary, Szob, Ipolysagi 

street 19.

XX 

cent

indu

strial

natu

re

03_Dunakanyar _12_Zebegeny 

railway station

Zebegeny railway station 47.800760 18.909231 Hungary, Zebegeny, 

Petofi sq. 8.

XIX 

cent

cultu

ral 

indu

strial

03_Dunakanyar _13_Zebegeny 

Calvary Hill 

Zebegeny Calvary Hill with the 

National Flag and Heroes Monument

47.800270 18.913131 Hungary, Zebegeny, 

Deak F str.

XX 

cent

religi

ous

publi

c 

natu

re

lege

nds 

03_Dunakanyar _14_ Zebegeny 

nautical museum

Zebegeny shipping-historical 

collection

47.800390 18.911908 Hungary, Zebegeny, 

Szonyi str. 9.

vern

acul

XX 

cent

cultu

ral 

ship

ping

lege

nds 

03_Dunakanyar _15_ Zebegeny 

Danube beach 

Zebegeny Danube free beach 47.798430 18.908778 Hungary, Zebegeny, 

Dozsa Gy. str. 

beac

h

view

point

natu

re

03_Dunakanyar _16_ Zebegeny 

festival village 

Zebegeny festival village 47.800787 18.909988 Hungary, Zebegeny, 

Petofi sqr. 

natu

re

lege

nds 

arts 

& 

gastr

ono

even

t

03_Dunakanyar _17_ Zebegeny_the 

village of art

Zebegeny  - the village of art 47.7975608 18.9123061 Hungary, Zebegeny, 

Bartoky str. 7.

XX 

cent

artis

tic 

cultu

ral 

even

t

03_Dunakanyar _18_ 

Zebegeny_Sunflower

Zebegeny  - the Sunflower street and 

the history of Flower Society (VEZ)

47.797208 18.909607 Hungary, Zebegeny, 

Napraforgo str. 

vern

acul

XX 

cent

urba

n 

cultu

ral 

lege

nds 

03_Dunakanyar _21_Visegrad’s 

roman legacies

Roman legacies of Visegrád (PONE 

NAVATA)

47.798302 18.980534 Hungary,Visegrad,Sibrik 

Hill

antiq

uity

arch

eolo

milit

ary

view

point

natu

re

03_Dunakanyar _22_ Makovecz in 

Visegrad 

Built heritage of Imre Makovecz in 

Visegrad

47.798697 18.993361 Hungary,Visegrad,Mogy

oro Hill

cultu

ral 

view

point

natu

re

03_Dunakanyar _23_ Kisoroszi Kisoroszi – end of the Szentendre 

Island

47.805605 18.985543 Hungary, Kisoroszi islan

d

beac

h

view

point

natu

re

fishi

ng

gastr

ono

03_Dunakanyar _24_ Embankment 

Veroce

Danube embankment designed by 

Miklos Ybl in Veroce

47.820966 19.037159 Hungary, Veroce XIX 

cent

cultu

ral 

river

bank

beac

h

view

point

gard

en

03_Dunakanyar _25_ Ipolydamasd Ipolydamasd castle remains 47.846468 18.823907 Hungary, Ipolydamasd medi

eval 

arch

eolo

cultu

ral 

natu

re

03_Dunakanyar_19_Nagymaros_pro

menade

Nagymaros  Promenade 47.788527 18.960607 Hungary, Nagymaros, 

Hunyadi and Bela kiraly 

urba

n 

river

bank

view

point

gard

en

03_Dunakanyar_20_Nagymaros_mar

ket 

Nagymaros  farmer’s market 47.789096 18.958847 Hungary, Nagymaros, Fo 

sqr

cultu

ral 

publi

c 

gastr

ono

even

t

03_Dunakanyar_26_ 

Nagymaros_railway_station

Nagymaros  railway station 47.791433 18.959166 Hungary, Nagymaros indu

strial

03_ESZTERGOM_01_riverbank Danube riverbank 47.798769 18.733687 Hungary, Esztergom, 

Sobieski promenade 

baro

que

XIX 

cent

urba

n 

cultu

ral 

ship

ping

river

bank

view

point

gard

en

03_ESZTERGOM_02_turk-bath Turkish Bath 47.796346 18.737625 Hungary, Esztergom, Kis-

Duna Promenade 

otto

man

arch

eolo

cultu

ral 

03_ESZTERGOM_03_museum Archiepiscopal Palace and Christian 

Museum

47.797379 18.734868 Hungary, Esztergom, 

Berenyi Zsigmond street 

baro

que

XIX 

cent

religi

ous

artis

tic 

cultu

ral 

lege

nds 

03_ESZTERGOM_04_island Primate-island (Primas-sziget), island 

peak

47.792144 18.735078 Hungary, Esztergom, 

Primate-island (Primas-

ship

ping

islan

d

river

bank

recre

ation

view

point

gard

en

03_ESZTERGOM_05_bridgeguard Bridgeguard house (Hidorhaz) 47.794562 18.733344 Hungary, Esztergom, 

Maria Valeria bridge 

XIX 

cent

XX 

cent

cultu

ral 

unus

ed

bridg

e

islan

d

river

bank

view

point

lege

nds 

03_ESZTERGOM_06_bastion Mattyasovszky bastion 

(Mattyasovszky bastya) 

47.7959698 18.7375017 Hungary, Esztergom, Kis 

Duna setany 

medi

eval 

otto

man

baro

que

arch

eolo

milit

ary

cultu

ral 

river

bank

view

point

gard

en

lege

nds 

03_ESZTERGOM_07_cross Cross of Shivers (Hideglelos-kereszt) 47.8094019 18.819174 Hungary, Esztergom, 

Visegradi ut (road)

religi

ous

view

point

natu

re

lege

nds 

03_ESZTERGOM_08_tour John III Sobieski Danube Memorial 

Tour  Sobieski Janos Dunai Emlektura

47.7957263 18.7353443 Hungary, Esztergom, 

Peak of the Primate 

otto

man

milit

ary

river

bank

natu

re

gard

en

lege

nds 

even

t

03_ESZTERGOM_09_monument John III Sobieski's Monument 

(Sobieski-emlekmu

47.7981797 18.7349928 Hungary, Esztergom, 

Erzsebet park

otto

man

milit

ary

artis

tic 

gard

en

lege

nds 

03_ESZTERGOM_10_stoneheads Healing stoneheads / Gyogyito 

kofejek

47.7977813 18.7334397 Hungary, Esztergom, 

Erzsebet park

baro

que

religi

ous

artis

tic 

gard

en

lege

nds 

03_ESZTERGOM_11_coal-pier Coal Stowage Pier 47.774571 18.706653 Hungary, Esztergom, 

Szentkiraly road (dulo) 

XX 

cent

artis

tic 

unus

ed

indu

strial

view

point

lege

nds 

03_ESZTERGOM_12_torch-lit Torch-lit procession on the Small-

Danube

47.792098 18.737872 Hungary, Esztergom, 

Small-Danube (Kis-Duna)

ship

ping

islan

d

river

bank

lege

nds 

even

t

03_ESZTERGOM_13_promenade Small Danube Promenade and its 

plane-tree line (Kis Duna setany es 

47.7948458 18.7393581 Hungary, Esztergom, 

Small Danube 

urba

n 

islan

d

river

bank

gard

en
x

03_ESZTERGOM_14_the_bench Palkovics Bench - Palkovics pad) 47.7889407 18.7299927 Hungary, Esztergom, 

Primate Island (Primas-

XX 

cent

cultu

ral 

river

bank

view

point

gard

en

lege

nds 

03_ESZTERGOM_15_flood_plaques Flood water levels plaques 

(Arvizszintet jelzo tablak)

47.7916309 18.7391731 Hungary, Esztergom, 

Downtown

XIX 

cent

cultu

ral 

river

bank

lege

nds 

03_ESZTERGOM_16_island Helemba Island (Helemba-sziget) 47.8204137 18.7979225 Hungary, Esztergom, 

1.713 – 1.711 river km

prehi

stori

medi

eval 

otto

man

arch

eolo

islan

d

natu

re

lege

nds 

03_ESZTERGOM_17_mosque Oziceli (Uziceli)-Hadshi-Ibrahim 

Mosque (Ozicseli Hadzsi Ibrahim 

47.8001082 18.7350983 Hungary, Esztergom, 

Berenyi Zsigmond utca 

otto

man

religi

ous

unus

ed
x

03_ESZTERGOM_18_bath Saint Stephan Bath and Swimming 

Pool (Szent Istvan Strandfurdo)

47.7950079 18.7392583 Hungary, Esztergom, 

Bajcsy-Zsilinszky E. utca 

XX 

cent

cultu

ral 

recre

ation

03_ESZTERGOM_19_Danube_view Overlook on the Danube Bend 

(Dunakanyari panorama)

47.7869904 18.7712076 Hungary, Esztergom, 

Vaskapi hegy (hill)

view

point

natu

re

03_Rackeve microregion_01_Serb 

Church 

Serb Orthodox Church dedicated to 

the Dormition of Mother of God  - and 

47.160643 18.943214 Hungary, Rackeve, Viola 

utca 1.,

medi

eval 

otto

man

baro

que

religi

ous

cultu

ral 

islan

d

lege

nds 

03_Rackeve microregion_02_ Boat 

Mill

Boat mill 47.160198 18.946795 Hungary, Rackeve, 

Szegedi Kis Istvan 

cultu

ral 

ship

ping

indu

strial

islan

d

river

bank

view

point

lege

nds 

arts 

& 

gastr

ono
x

03_Rackeve microregion_03_ Toll 

house

Toll house 47.161898 18.946248 Hungary, Rackeve, foot 

of Arpad bridge

XX 

cent

cultu

ral 

bridg

e

islan

d

river

bank

view

point

lege

nds 

03_Rackeve microregion_04_ Patay 

Art Gallery

Patay Laszlo Art Gallery 47.162080 18.946044 Hungary, Rackeve, 

Kossuth Lajos street 26.

medi

eval 

XIX 

cent

XX 

cent

artis

tic 

cultu

ral 

islan

d

03_Rackeve microregion_05_ Savoy 

Castle

Savoy Castle, also known as Savoy 

Mansion and it’s garden

47.169540 18.944130 Hungary, Rackeve, 

Kossuth Lajos street 5.

baro

que

cultu

ral 

unus

ed

islan

d

river

bank

view

point

gard

en

lege

nds 

03_Rackeve microregion_06_ Old 

Town Hall

Old Town Hall and Fire Watch Tower 47.161171 18.945335 Hungary, Rackeve, 

Kossuth Lajos street 25.

XX 

cent

cultu

ral 

unus

ed

towe

r

islan

d

view

point

03_Rackeve microregion_07_ Boat 

market

Promenade, boat market, events 47.160985 18.946521 Hungary, Rackeve, 

Skarica M.– Pauer p.- 

ship

ping

islan

d

river

bank

lege

nds 

gastr

ono

even

t
x

03_Rackeve microregion_08_ MHSZ 

building

MHSZ building 47.160234 18.951317 Hungary, Raackeve, 

Domsodi street 2.

socia

lism

unus

ed

river

bank

view

point

03_Rackeve microregion_09_ Keve 

Art Gallery

Keve Art Gallery 47.164339 18.945387 Hungary, Rackeve, 

Kossuth street 49.

vern

acul

medi

eval 

artis

tic 

cultu

ral 

islan

d

03_Rackeve microregion_10_ 

Community Centre

Community Centre – unused part of 

the building

47.164654 18.945170 Hungary, Rackeve, 

Kossuth street 51.

vern

acul

baro

que

cultu

ral 

unus

ed

islan

d

03_Rackeve microregion_11_ 

Underwater items

Underwater treasures 47.162443 18.946949 Hungary, Rackeve, 

Danube

medi

eval 

XX 

cent

arch

eolo

ship

ping

lege

nds 
x

03_Rackeve microregion_12_ Janos 

Vitez

John the Valiant (Janos Vitez) 

legendary life and grave

47.156366 18.941132 Hungary, Rackeve, 

Temeto street

artis

tic 

islan

d

lege

nds 

03_Rackeve microregion_13_ Islands Islands of the Soroksar-Rackeve 

Danube arm

47.1869426 18.9506263 Hungary, Rackeve ship

ping

islan

d

river

bank

recre

ation

natu

re

gard

en

fishi

ng
x

03_Rackeve microregion_14_ A. 

Kertesz House

Andre Kertesz Memorial Museum 47.134400 18.947231 Hungary, Szigetbecse, 

Makadi ut 40.

vern

acul

artis

tic 

cultu

ral 

islan

d

lege

nds 

03_Rackeve microregion_15_  

Danube Beach

Danube beach of Szigetbecse 47.123554 18.964939 Hungary, Szigetbecse, 

Napospart 46.

islan

d

beac

h

view

point

natu

re

03_Rackeve microregion_16_  Tozike 

path

Tozike Nature Path and park next to 

the dead channel of RSD

47.131160 18.951807 Hungary, Szigetbecse, 

Petofi S. st. 

islan

d

publi

c 

natu

re

03_Rackeve microregion_17_ Easter 

egg run

Egg run and other German “Svab’ 

traditions

47.133697 18.950424 Hungary, Szigetbecse, 

Petofi S. st. 52

artis

tic 

cultu

ral 

islan

d

lege

nds 

even

t

03_Rackeve microregion_18_ Lorev 

community

Lorev Serbian traditions 47.1144495 18.8955626 Hungary, Lorev cultu

ral 

islan

d

lege

nds 

03_Rackeve microregion_19_ Lorev 

Zichy chap. 

Lorev - Zichy Chapel 47.114982 18.892228 Hungary, Lorev XIX 

cent

religi

ous

cultu

ral 

islan

d

lege

nds 

03_Rackeve microregion_20_ 

Szigetujfalu ferry 

Szigetujfalu ferrypoint with the 

hidden archeological heritages

47.246982 18.915317 Hungary, Szigetujfalu, 

Ferry

antiq

uity

medi

eval 

arch

eolo

ship

ping

islan

d

03_Rackeve microregion_21_ Village 

House 

Rackeve Village House 47.160138 18.939545 Hungary, Rackeve, 

Gabor a. street 24.

vern

acul

artis

tic 

cultu

ral 

islan

d

lege

nds 

arts 

& 

03_Rackeve microregion_22_ 

Balaban boat 

Rackeve Balaban boat 47.161410 18.947012 Hungary, Rackeve, 

Szegedi K. I. sEtany

ship

ping

islan

d

arts 

& 

03_Rackeve microregion_23_ The 

lost treasure 

he lost treasure of Pasha 

Abdurrahman

47.246605 18.920030 Hungary, Szigetujfalu, otto

man

milit

ary

islan

d

lege

nds 

03_Rackeve microregion_24_ Black 

Raven

Black Raven (Fekete Hollo) House 47.159133 18.945668 Hungary, Kossuth street 

1. 

vern

acul

medi

eval 

cultu

ral 

unus

ed

islan

d

gastr

ono

03_Rackeve microregion_25_ 

Vadkacsa beach

‘Vadkacsa’ beach - Rackeve 47.159301 18.951838 Hungary, Rackeve, 

Domsodi street 2.

beac

h

view

point

gard

en

03_Rackeve microregion_26_ 

Szigetujfalu svab

Szigetujfalu svab traditions, “The 

Street of Open Doors” event

47.2356664 18.9240717 Hungary, Szigetujfalu, 

Diofa str 15.

islan

d

lege

nds 

gastr

ono

even

t

03_Rackeve microregion_27_ 

Gastronomy

Rackeve microregion gastronomy 47.160532 18.946458 Hungary, Rackeve islan

d

lege

nds 

gastr

ono

04__BME: Dunaujvaros - Mohacs
04_DUNAUJVAROS_01_ 

state_socialist_new_town_brand  

State-socialist 'new-town' brand and 

cultural heritage

46.964980 18.940501 Hungary, Dunaujvaros socia

lism

urba

n 

cultu

ral 

publi

c 

lege

nds 

04_DUNAUJVAROS_02_cultural_park Danube riverbank  'cultural park" 

coast-guard system

46.964193 18.947635 Hungary, Dunaujvaros, 

between Also-Duna 

socia

lism

cont

emp

urba

n 

artis

tic 

publi

c 

river

bank

view

point

gard

en

04_DUNAUJVAROS_03_sculpture_par

k

Sculpture park 46.964193 18.947635 Hungary, DUNAUJVAROS, 

between Also-Duna 

socia

lism

cont

emp

artis

tic 

cultu

ral 

publi

c 

river

bank

view

point

gard

en

lege

nds 

arts 

& 

even

t

04_DUNAUJVAROS_04_viewpoint_ter

race

Viewpoint terrace 46.964354 18.945340 Hungary, Dunaujvaros, 

between Panorama ut, 

socia

lism

cont

emp

artis

tic 

river

bank

view

point

gard

en

04_DUNAUJVAROS_05_ water_tower Water tower and around 46.974441 18.935334 Hungary, Dunaujvaros, 

Martinovics Ignac ut

antiq

uity

arch

eolo

towe

r

view

point

04_DUNAUJVAROS_06_ 

barbecue_park 

Barbecue park & local events  space 

(‘Parazs-varazs’)

46.966272 18.948161 Hungary, Dunaujvaros, 

between Also Setany, 

river

bank

recre

ation

gard

en

gastr

ono

even

t

04_DUNAUJVAROS_07_ 

graffiti_memorial_walls

Graffiti memorial walls 46.960530 18.952666 Hungary, Dunaujvaros, 

Also-Duna Parti ut

artis

tic 

river

bank

natu

re

04_DUNAUJVAROS_08_ 

small_peninsula

Small peninsula, Fishing Center 46.979809 18.938411 Hungary, Dunaujvaros, 

Halasz sor

ship

ping

islan

d

natu

re

fishi

ng

04_DUNAUJVAROS_09_ 

ex_harbour_captaincy

 Ex-harbour captaincy 46.975424 18.945299 Hungary, Dunaujvaros, 

Ruhagyari  ut

socia

lism

cont

emp

cultu

ral 

ship

ping

indu

strial

islan

d

river

bank

natu

re

04_DUNAUJVAROS_10_ 

camp_sauna_park

Szalki island  - camp, sauna park 46.983050  18.944756 Hungary, Dunaujvaros, 

Strand ut  2.

islan

d

recre

ation

natu

re

even

t

04_DUNAUJVAROS_11_ free_beach Szalki Island, free beach 46.982961  18.942155 Hungary, Dunaujvaros, 

Sziget ut / Strand ut

islan

d

beac

h

natu

re

04_DUNAUJVAROS_12_ rockfestival Szalki Island, Rockmaraton 46.982989 18.943623 Hungary, Dunaujvaros, 

Szigeti ut / Strand út

artis

tic 

islan

d

recre

ation

gastr

ono

even

t

04_DUNAUJVAROS_13_ 

Szalki_Island_peak

Szalki Island peak 46.964226 18.951670 Hungary, Dunaujvaros indu

strial

islan

d

recre

ation

natu

re

04_DUNAUJVAROS_14_ex_ship_stati

on

Ex-ship station 46.981178 18.946462 Hungary, Dunaujvaros, 

Rev ut / Szigeti ut

cultu

ral 

ship

ping

river

bank

view

point

04_PAKS_01_brick_factory Brick factory 46.639151 18.877195 Hungary, Paks, 

Dunafoldvari ut 8.

XIX 

cent

unus

ed

indu

strial

natu

re

04_PAKS_02_chessnut_tree_alley Chestnut tree alley along the Danube 46.628102 18.870281 Hungary, Paks, Duna 

part

urba

n 

river

bank

gard

en
x

04_PAKS_03_riverport Riverport and its surrounding 46.626967 18.869300 Hungary, Paks, Duna 

part

ship

ping

river

bank
x

04_PAKS_04_loess_wall Loess wall in the brick factory and its 

surrounding

46.640104 18.876188 Hungary, Paks, 

Dunafoldvari ut

view

point

natu

re

04_PAKS_05_lower_end Lower end of the city (Alveg) 46.623102 18.861558 Hungary, Paks, Dozsa 

Gyorgy ut / Dunafoldvari 

vern

acul

urba

n 

fishi

ng

lege

nds 
x

04_PAKS_06_lussonium Lussonium archeological site 46.656384 18.881878 Hungary, Paks / 

Dunakomlod, Sanchegy 

antiq

uity

arch

eolo

milit

ary

view

point

04_PAKS_07_fish_restaurant Dunakomlod, fish restaurant 46.659451 18.880675 Hungary, Paks / 

Dunakomlod, Csarda 

XX 

cent

fishi

ng

lege

nds 

gastr

ono

04_PAKS_08_ferry_port Ferry port and its surrounding 46.634515 18.877105 Hungary, Paks, 

Dunafoldvari ut

ship

ping

natu

re
x

04_PAKS_09_fish restaurant Fish restaurant (at the ferry port) 46.634903 18.876215 Hungary, Paks, 

Dunafoldvari ut 5.

socia

lism

view

point

fishi

ng

lege

nds 

gastr

ono

04_PAKS_10_look-out Gardonyi look-out point 46.631030 18.871347 Hungary, Paks, Gardonyi 

Geza utca 7.

cultu

ral 

publi

c 

view

point

natu

re

04_PAKS_11_prelate_building Prelate building (Prelatus) 46.633384 18.874992 Hungary, Paks, Rokus 

utca 21.

XIX 

cent

religi

ous

cultu

ral 

view

point
wine

even

t

04_PAKS_12_cannery Area of the former cannery 46.618890 18.854121 Hungary, Paks, Tolnai ut 

2.

XX 

cent

socia

lism

artis

tic 

unus

ed

indu

strial

04_PAKS_13_market Urban block of the market 46.624707 18.862889 Hungary, Paks, Villany 

utca

socia

lism

urba

n 

gastr

ono

even

t

04_PAKS_14_mansions City mansions and their backyards 46.628515 18.869966 Hungary, Paks, Deak 

Ferenc utca / 

XIX 

cent

cultu

ral 

gard

en

04_PAKS_15_mud_ditch_square Mud ditch square (Sargodor ter) 46.628920 18.854313 Hungary, Paks, Sargodor 

ter

vern

acul

urba

n 
wine

lege

nds 

gastr

ono

even

t

04_PAKS_16_nuclear_museum Museum of nuclear energetics 46.584848 18.850673 Hungary, Paks, 

Atomeromu Eszaki 

cont

emp

artis

tic 

indu

strial

04_PAKS_17_art_gallery Art gallery of Paks 46.618207 18.853881 Hungary, Paks, Tolnai ut 

2.

cont

emp

artis

tic 

cultu

ral 

indu

strial

04_PAKS_18_tulip_motifs Housing estate with tulip motifs 46.614706 18.845981 Hungary, Paks, 

Ujtemplom utca 

socia

lism

urba

n 

cultu

ral 

lege

nds 

04_PAKS_19_prelate_vineyard Prelate vineyards 46.633896 18.873074 Hungary, Paks, Rokus 

utca 
wine

gastr

ono

04_PAKS_20_nuclear_visitor_centre Visitors Centre of Paks Nuclear 

Power Plant

46.574652 18.849412 Hungary, Paks, 

Atomeromu Deli bejaro

cont

emp

artis

tic 

indu

strial

04_PAKS_21_fish soup Fish soup 46.634903 18.876215 fishi

ng

lege

nds 

gastr

ono
x

04_PAKS_22_siller_wine Siller wine culture 46.628920 18.854313
wine

lege

nds 

gastr

ono

even

t

04_PAKS_23_Makovecz_architecture Architecture culture of Imre 

Makovecz

46.612866 18.849000 cont

emp

religi

ous

cultu

ral 

lege

nds 

04_PAKS_24_contemporary_architec

ture

Contemporary architecture culture 46.627119 18.867021 cont

emp

artis

tic 

cultu

ral 

04_PAKS_25_gastroblues Gastroblues festival 46.617047 18.836360 gastr

ono

even

t

04_PAKS_26_farmers_market Larder' local farmers market (Spajz 

piac)

46.627354 18.867607 arts 

& 

gastr

ono

even

t

04_PAKS_27_running Atom running' festival (Atomfutas) 46.627119 18.867021 recre

ation

lege

nds 

even

t
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categories can be defined, within these all possible heritage values of all heritage assets along the 

Danube can be described.  

 

→ HERITAGE LANDSCAPES SHAPED BY THE DANUBE  

▪ directly on the river and on the riverbank / Islands & peninsula, riverbanks (promenades, 

riverbanks, flood protection system, water tours), beaches, recreational facilities (sport, 

campsites, spas),  

▪ environment along the river / public space (routes, tours, path, nature trail, streets, 

connected but not only along the Danube), viewpoints, natural wilderness in urban areas, 

urban gardens (like parks), and wine related landscapes (vineyards, cellar systems) 

 

→ HERITAGE OF ART & ARCHITECTURE  

▪ defined by the era of its creation / vernacular, prehistoric, antique (Roman, Byzantine, 

Thracian), medieval, ottoman, baroque and classicist, from the XIX century, from the XX 

century, from socialism or contemporary 

▪ defined by its main cultural character / an urban composition, an archaeological site, a 

military function (like fortresses), a religious function (like churches), of artistic value or 

other cultural value 

 

→ HERITAGE DEFINED BY THE ECONOMY AT THE DANUBE  

▪ bridges, shipping facilities (ports, shipyards, ferries), industrial sites (mills, industries, 

industrial buildings and infrastructure), towers (lighthouses, water towers)   

 

→ HERITAGE DEFINED BY THE SOCIO-CULTURAL LIFE ALONG THE DANUBE -  

Danube related intangible cultural capital (intangible heritage connected to the river: 

traditions, folk art, gastronomy, crafts and knowledge, etc.) 

▪ fishing related (fishsoup, fishing traditions), legends & traditions (tales, customs), arts & 

crafts (artefacts, traditional craft knowledge), gastronomy (typical agricultural products and 

gastronomy products), events (festivals, celebrations 
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4.3. CONNECTIVITY 

Heritage items in these 4 groups can already form themed routes (like wine routes), or can be 

combined to a more complex route (like the Roman Emperors and Danube Wine Route which 

includes 20 archaeological sites and 12 wine regions). Elements of these groups furnish tourism 

and leisure with more content, which can enable tourism and leisure offers and business even in 

smaller towns along the river.  

There is a wide range of tourism and leisure forms that can benefit from DANUrB heritage such as 

cultural and heritage tourism, religious and event tourism, gastronomy or health tourism. The 

related leisure activities can include biking, hiking, rowing, or fishing. These can benefit from 

heritage since heritage items are valorised and connected 

Therefore it is essential for every project to follow the strategic recommendations of this document. 

This is especially critical for heritage valorisation activities and steps and the group to which a 

heritage asset may belong. A heritage asset, but even more importantly a project using and 

valorising Danube’s heritage can fit into several categories, allowing several points of view in the 

interpretation and in the marketing possibilities.  

The recommended 4 categories describe well the cultural heritage of the Danube communities. 

They show a clear way how to valorise this heritage for the improvement of local’s wellbeing and 

for tourism development. The Danube towns offer a slower form of life and consequently, too. 

This represents a healthier and authentic experience, since it is always based on the local life 

related to the Danube. It capitalises on the Danube valley’s impressive nature and local 

characteristics, and keeps being connected to the stories and history of the Danube valley through 

smaller and somehow secret ties that are all still to be explored.  

DANUrB defines and differentiates four approaches of developing the network (Danube Cultural 

Promenade) between the existing cultural and stakeholder assets:  

  

a network of stakeholders and heritage assets 

▪ it can connect at local and at interregional scale 

▪ local communities and visitors also benefit from it 

01   discovering and using hidden heritage is the source of local identity 

02  the main tourist attractions are complemented by local elements 

03  the special elements form a network with each other 

04  the main tourist thematic network is complemented by local elements 
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Developing the promenade #1 

 

The source of local identity is based on discovering and using hidden heritage. Projects are initiated 

and ameliorated actively by local stakeholders and the network is established within a settlement 

or microregion.  

The main goal is to strengthen local identity through the local community with the help of local 

stakeholders. (local cultural heritage network, e.g: Szigetzug) 

 

Developing the promenade #2  

 

The main tourist attractions are complemented by local elements. The projects deal with Danube 

related heritage assets, they valorising them, building on their values and making these accessible 

to the public. The network is established at a settlement or in a microregion with the goal to extend 

the tourism economy. Tourists can also find local specialties beyond the "obligatory" attractions. 

(besides the main tourist magnet sites, there are smaller complementary attractions, e.g: 

Esztergom) 
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Developing the promenade #3  

 

The special (thematic) elements form a network with each other: projects make an effort to create 

interregional networks with other projects sharing the same Danube related heritage values. The 

network is based on connections and cooperation between stakeholders sometimes even 

physically distant from each other. (e. g: thematic network of boat mills: Kolarovo, Ráckeve, 

Dunaradvány, Baja) 

 

Developing the promenade #4 

 

The main thematic tourist network is complemented by local elements. This presumes the proper 

visibility of the projects (they should be actively present in the DANUrB Platform) and the existence 

of interregional networks with other projects sharing the same Danube related heritage values. 

Tourists can also find local specialties beyond the "obligatory" attractions and extend the tourism 

economy with complementary elements. (e.g: World Heritage Hiking Trail Wachau, where the 

hidden heritage complements the existing route) 



 

 

 

DANUrB │ CULTURAL PROMENADE AND BRAND  15 

 

 

Datasheets of DANUrB good practices 

5. GOOD PRACTICES AND NEW PROJECTS OF THE PROMENADE  

The DANUrB project demonstrates that investing in cultural heritage is not only about preserving 

old buildings and monuments. Investing in underused heritage can have a broader impact such as: 

▪ contribution to community engagement,  

▪ intercultural dialogue and integration,  

▪ developing new competence and skills,  

▪ regional development and cooperation,  

▪ achieving economic growth and  

▪ sustainable tourism.  
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Experiences show that through the collected GOOD PRACTICES that small scale investments in 

cultural heritage can bring unexpectedly wide range of impacts. 

The GOOD PRACTICE highlight the complexity of the strategic document. The whole DANUrB 

project seeks the tools how to integrate local heritage, local stakeholders and local activities into 

projects that generate attachments to locals, generate connections to local cultural life and at the 

same time triggers tourism on local and regional scale.  

The main goal of the good practices collection of DANUrB project is to inspire stakeholders 

for action and improve their knowledge on the possibilities of heritage valorisation. The 

lessons learned from the good practices are expected to generate more projects. The shared 

ideas and activities are expected to motivate stakeholders to active take part in the 

implementation of the Danube Cultural Promenade. 

There are essential requirements for these new projects. These are also demonstrated in the Good 

practices of the Platform: 

▪ projects must have a well-defined relationship to the Danube (spatial or holistic) and have 

to deal with Danube related heritage assets. The projects are expected to be able to 

valorise the heritage assets. At the same time they should build on their values and making 

these accessible to the public. For example any project needs to build on a Danube related 

heritage site or asset, making the heritage preserved and live, accessible to locals and 

tourists. A good example is the cultural use of a heritage site, or the integration of local 

produces and intangible heritage into the commercial offer of leisure/tourism services, 

preferably at a Danube related site. 

▪ projects must be bottom-up projects and initiated or helped actively by local stakeholders, 

e.g. a project initiated by a multinational company in a Danube town can only be valuable 

if locals were active partners and direct beneficiaries. A good DANUrB project is initiated 

by the cooperation of local stakeholders. 

▪ projects should integrate local or interregional tangible and/or intangible heritage assets 

that are relevant in relation to the river (in the case of the Good Practice examples they are 

directly related to already collected heritage items and stakeholders. See at relevant 

heritage and stakeholder datasheets on the Platform) 

▪ projects can be connected to existing local events or festivals generating much stronger 

connections to already existing networks and stakeholder groups 

▪ projects must have proper visibility (they should be actively present in the DANUrB 

Platform), have their methods of valorisation (business plan, implementation tools) 

accessible to other stakeholders of the DCP (e.g. a project should not only learn from the 

methods described in DANUrB, but it should provide information to the partnership and be 

visible, and it should connect actively to the efforts to create a Promenade and Brand.) 

▪ projects should make an effort to create interregional networks with other projects sharing 

the same Danube related heritage values (e.g. a project valorising an old brick factory with 

a dock by the Danube should try to connect with other projects of brick factories, at industrial 

heritage sites and sites with industrial ports, and try to make an interregional story of their 

shared heritage.) 

It is important to underline that both tourism and heritage oriented stakeholders need improved 

knowledge to get proper management of heritage. Public and private tourism stakeholders have to 
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be trained to improve their capacity to comply with new trends and successfully meet the high 

standards set by the continuously changing demand of travellers. This is one reasons of the Good 

Practice collection, i.e. the examples expected to work as a set of tools for others. 

In order to have a Danube Cultural Promenade with projects that can connect to an interregional 

network, the categorization of the heritage to be valorised is needed in well understandable 

categories. The heritage items together will form a strong identity and Brand for the urban heritage 

of the Danube. They also help to make networks between projects be effective resulting in that 

tourists will make multiple visits. 

 

6. REFERENCES 

▪ Erik Braun, Mihalis Kvaratzis & Sebastian Zenker: My city-my brand: the different roles of 

residents in place branding, Journal of Place Management and Development, Vol. 6. No.1 

(2013), pp. 18-28. 

▪ Lies Messely, Joost Dessein & Ludwig Lauwers: Regional identity in rural development: the 

three case studies of regional branding, Applied Studies in Agribusiness and Commerce, 

APSTRACT, Vol. 4. No. 3-4, (2010), Agroinform Publishing House, Budapest, pp.19-24. 

▪ Mihalis Kvaratzis & G.J Ashworth: City branding: an effective assertion of identity or a 

transitory marketing trick? Tijdschrift voor Economische en Sociale Geografie, Vol. 96, 

No.5. (2005), pp. 506- 514. 

▪ Rob Maessen, Geert Wilms & Lawrence Jones-Walters: Branding our landscapes: some 

practical experiences form the LIFESCAPE project, January, 2008 (PDF, accessed at: 

https://www.researchgate.net/publication/228425701_Branding_our_landscapes_some_p

ractical_exp eriences_from_the_LIFESCAPE_project 2019.01.15.) 

▪ Lily Kong: City branding, In Anheier, H. K. & Raj Isar, Y. (Eds.), (2012) The Cultures and 

Globalization Series 5: Cities, Cultural Policy and Governance. pp. 87-97. 

▪ Fabio Pollice: The role of territorial identity in local development processes, University of 

Naples, Federico II, Italy, January, 2003 (PDF, accessed at: 

https://www.academia.edu/3660847/THE_ROLE_OF_TERRITORIAL_IDENTITY_IN_LO

CAL_DEVEL OPMENT_PROCESSES 2017.07.22 )  

▪ Jacinte Bessiere: Local development and heritage: traditional food and cuisine as tourist 

attractions in rural areas, Sociologia Ruralis, Vol. 38, No.1. (1998), pp. 21-34. 

▪ Andrea Lucarelli & Massimo Giovanardi: The political nature of brand governance: a 

discourse analysis approach to a regional brand building process, Journal of Public Affairs, 

Vol.16. No. 1 (2016), pp.16-27 

 

https://www.academia.edu/3660847/THE_ROLE_OF_TERRITORIAL_IDENTITY_IN_LOCAL_DEVEL%20OPMENT_PROCESSES%202017.07.22
https://www.academia.edu/3660847/THE_ROLE_OF_TERRITORIAL_IDENTITY_IN_LOCAL_DEVEL%20OPMENT_PROCESSES%202017.07.22

